ANALISIS KONTEN PERSEPSI KONSUMEN TERHADAP KARAKTERISTIK POST INSTAGRAM ORIGO COFFEE SEMARANG DENGAN PENDEKATAN 12 FAKTOR JASON MILES by Santoso, Nikolas Damarsono
102 
DAFTAR PUSTAKA 
Amornpashara, N., Rompho, N., & Phadoongsitthi, M. (2015). A study of the 
relationship between using Instagram and purchase intention. J. for Global 
Business Advancement, 8(3), 354. https://doi.org/10.1504/jgba.2015.071330 
Arief, G. M., & Millianyani, H. (2015). Pengaruh Social Media Marketing 
melalui Instagram terhadap Minat Beli Konsumen Sugar Tribe. 9860(3), 87–
92. Retrieved from 
https://libraryeproceeding.telkomuniversity.ac.id/index.php/management/arti
cle/view/1494 
Asosiasi Penyelenggara Jasa Internet Indonesia. (2016). Penetrasi & Perilaku 
Pengguna Internet Indonesia 2016. Retrieved from 
https://apjii.or.id/content/read/39/264/Survei-Internet-APJII-2016 
Asosiasi Penyelenggara Jasa Internet Indonesia. (2017). Penetrasi & Perilaku 
Pengguna Internet Indonesia 2017. Retrieved from 
https://apjii.or.id/content/read/39/342/Hasil-Survei-Penetrasi-dan-Perilaku-
Pengguna-Internet-Indonesia-2017 
Ayunandita, T. (n.d.). Hubungan Terpaan Iklan Promosi di Media Sosial ( 
Facebook dan Instagram ) dan Tingkat Kompetensi Komunikasi Ambassador 
Gen Y dengan Minat Membeli Paket Data Produk Telkomsel. Retrieved from 
https://ejournal3.undip.ac.id/index.php/interaksi-online/article/view/19020 
BBC. (2012). Facebook buys Instagram photo sharing network for $1bn. 
Retrieved May 9, 2019, from BBC website: 
https://www.bbc.com/news/technology-17658264 
Clasen, A. (2015). Instagram 2015 Study – Unleash the Power of Instagram. 





Program Studi Manajemen FEB UNIKA Soegijapranata 
Constine, J. (2018). Instagram hits 1 billion monthly users, up from 800M in 
September. Retrieved September 4, 2018, from TechCrunch website: 
https://techcrunch.com/2018/06/20/instagram-1-billion-users/ 
Fifteen. (2017). The Evolution of Instagram – From camera app to the second 
most important social network. Retrieved May 15, 2019, from fifteen 
website: https://www.fifteendesign.co.uk/blog/the-evolution-of-instagram-
from-camera-app-to-the-second-most-important-social-network/ 
Ganesha, A. (2017). Instagram Has 45 Million Users in Indonesia, the Largest in 
Asia Pacific. Retrieved September 4, 2018, from Jakarta Globe website: 
http://jakartaglobe.id/news/instagram-45-million-users-indonesia-largest-
asia-pacific/ 
Hu, Y., Manikoda, L., & Kambhampati, S. (2017). What We Instagram: A First 
Analysis of Instagram Photo Content and User Types. Frontiers of 
Mathematics in China, 12(1), 247–260. https://doi.org/10.1007/s11464-016-
0589-9 
Indika, D. R., & Jovita, C. (2017). Media Sosial Instagram Sebagai Sarana 
Promosi Untuk Meningkatkan Minat Beli Konsumen. Jurnal Bisnis Terapan, 
1(01), 25. https://doi.org/10.24123/jbt.v1i01.296 
Instagram. (n.d.-a). Instagram-Press. Retrieved May 9, 2019, from Instagram 
website: https://instagram-press.com/our-story/ 
Instagram. (n.d.-b). Read Dog Books. Retrieved May 15, 2019, from Instagram 
Business website: https://business.instagram.com/success/read-dog-books/ 
Instagram. (n.d.-c). Stand Out With Instagram. Retrieved from Instagram 
Business website: https://business.instagram.com/getting-started/#why-
instagram 
Kishundat, A. (2018). A Brief History of Instagram and Its Rise to Fame. 




Program Studi Manajemen FEB UNIKA Soegijapranata 
McCracken, H. (2017). How Instagram Changed - Before It Had to. Retrieved 
May 15, 2019, from Fast Company website: 
https://www.fastcompany.com/3068655/how-instagram-changed-before-it-
had-to 
Miles, J. G. (2014). Instagram Power: Build Your Brand and Reach More 




Putri, C. S. (2016). Pengaruh Media Sosial Terhadap Keputusan Pembelian 
Konsumen Cherie Melalui Minat Beli. Jurnal Manajemen Dan Start-Up 
Bisnis, 1(5). Retrieved from 
https://journal.uc.ac.id/index.php/performa/article/view/348 
Read, A. (2018). A Complete Guide to Instagram Marketing: Get the Playbook 
That Drives Results for Instagram’s Top Profiles. Retrieved May 15, 2019, 
from Buffer website: https://buffer.com/library/instagram-marketing#why 
Reiff, N. (2019). Top Companies Owned By Facebook. Retrieved May 9, 2019, 
from Investopedia website: https://www.investopedia.com/articles/personal-
finance/051815/top-11-companies-owned-facebook.asp 
Salpini, C. (2017). Study: Instagram influences almost 75% of user purchase 
decisions. Retrieved May 30, 2019, from Retail Dive website: 
https://www.retaildive.com/news/study-instagram-influences-almost-75-of-
user-purchase-decisions/503336/ 
Sekaran, U., & Bougie, R. (2016). Research Method for Business: A Skill-
Building Approach (Seventh). https://doi.org/10.1007/978-94-007-0753-
5_102084 
Setiawati, M. (2015). Pengaruh Media Sosial Terhadap Minat Beli Konsumen. 
Sistem Informasi Akuntansi, 13. Retrieved from https://e-
105 
 
Program Studi Manajemen FEB UNIKA Soegijapranata 
journal.upp.ac.id/index.php/fekon/article/view/650 
Sorensen, A. (2018). Instagram For Business: Why and How. Retrieved May 17, 
2019, from Social Nicole website: https://socialnicole.com/instagram-for-
business-why-and-how/ 
Strauss, J., & Frost, R. (2014). E-Marketing (7th ed.). Retrieved from 
https://books.google.co.id/books/about/E_marketing.html?id=yb5JDAAAQB
AJ&redir_esc=y 
Tiago, M. T. P. M. B., & Veríssimo, J. M. C. (2014). Digital marketing and social 
media: Why bother? Business Horizons, 57(6), 704. 
https://doi.org/10.1016/j.bushor.2014.07.002 
Verawati, N. (2016). Pergeseran Pemanfaatan Instagram Sebagai Media Bisnis 
Online. Retrieved from http://jurnal.ubl.ac.id/index.php/JIK/article/view/652 
Wahyuni, N. (2014). IN-DEPTH INTERVIEW (WAWANCARA 
MENDALAM). Retrieved July 2, 2019, from Binus website: 
https://qmc.binus.ac.id/2014/10/28/in-depth-interview-wawancara-
mendalam/ 
Wally, E., & Koshy, S. (2014). The use of Instagram as a marketing tool by 
Emirati female entrepreneurs: an exploratory study. International Business 
Research Conference, 1–19. Retrieved from 
https://ro.uow.edu.au/dubaipapers/621/#:~:text=The study found that 
Instagram,especially for home-based businesses.&text=The respondents 
favoured Instagram as,high exposure for their products. 
Wertz, J. (2018). How To Use Instagram To Grow Your E-Commerce Business 
(With Zero Budget). Retrieved September 6, 2018, from Forbes website: 
https://www.forbes.com/sites/jiawertz/2018/06/05/how-to-use-instagram-to-
grow-your-e-commerce-business-with-zero-budget/#51f77d684f0a 
 
  
